. SELECTED WORK
mariaccp2022@gmail.com

Camila Cruz

Multimedia Designer

The Blue Bath Project



i I

Driven by purpose and
empathy, | am passionate
about using design as a tool
for advocacy and social
impact. | bring a
collaborative mindset, a
deep respect for
community voices, and a
commitment to continuous
learning to every project |
undertake.

"1 AM CAMILA
\ CRU/ 3

"1""‘*&

Multimedia specialist in Graphic Design,
Social Media Strategy & Brand Marketing,
based in Melbourne, Australia.

As a graphic designer with over
six years of experience, | have
delivered creative solutions across
diverse sectors, including
education, marketing and design
studios, B2B manufacturing, and
photography. My core strengths
lie in brand development and
digital media, and visual
communication with a strong
focus on accessibility and
inclusive design.

| have led a design team,
ensuring consistency with brand
guidelines while embedding
accessibility principles into every
stage of the design process.
Actively contributed to strategic
iImprovements that enhanced
visual storytelling and user
engagement.



PROFILL

Maria Camila Cruz Perez
Melbourne, Victoria

(61) 415345356
Mariaccp2022@gmail.com

FEXPERIENCE

2024 - 2025 Marketing Manager | Level
Up Education & Training Academy.

2022 - 2024 In-House Multimedia &
Graphic Design Officer | Albright
Institute.

2022 - 2023 Graphic Designer
(Volunteer Role) | Institute of Non-
Violence.

2020 - 2022 Communications
Coordinator | Kassani Diseno

2019 - 2020 Graphic Designer | Kassani
Diseno.

2017 Internal Communications
Designer| Proquinal

Portfolio 2025

USE TOOLS

Adobe CC ( lllustrator, Indesign, XD,
Photoshop, Lightroom, After effects,
Premiere).

Figma

CMS Webdesign (WordPress)

CRM & Social Media Platforms (Meta,
Google, LinkedIn).

Google Workspace

Project Management Software
(ClickUp, Microsoft Office Suite, Trello)
WordPress / Squarespace / Wix /
Shopify

Mailchimp

Canva

DaVinci

CapCut

DESIGN/SKILLS

Brand Design
Digital Experiences:
o Social media
o Digital Products
o Presentations
Editorial Design
Photography

Strategy and Positioning:

Event planning and
execution

Collaging
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SELECTED WORK

GRAPHICS
AND IDENTITY
MARKETING
COLLATERAL

Camila Cruz | The Blue Bath art




IDENTITY #1

Kassani Diseno:




IDENTITY #I

Kassani Diseno:
Albert | Chair logo

Portfolio 2025
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Equilibrio
Dinamico

Kassani.
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IDENTITY #I

Kassani Diseno:
Albert | Chair logo

Portfolio 2025

kassanidiseno « Follow
Original audio

kassanidiseno #alberteinstein es un
referente mundial, que nos inspird en
nuestra dltimo producto.

La cunosidad gue juega con la
irreverencia se convierten en simbolo,
por eso nuestra silla lleva su nombre y es
representada desde su iconico rostro y
expresion. W

Queremos seguir compartiendo con
ustedes, mucho mas de este proyecto,
de principio a fin, porque somos disefo
desde el origen.

#innovacioneducativa #kassanidisefio
#SillaslbertKassani

195w

QY N

October 25, 2021

Log in to like or comment.
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https://www.instagram.com/reel/CVjN2KTJJ9W/?igsh=MW1uZDIwc3NzYWEzZg%3D%3D
https://www.instagram.com/reel/CVjN2KTJJ9W/?igsh=MW1uZDIwc3NzYWEzZg%3D%3D
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IDENTITY #2

Foto Encuentro

Portfolio 2025
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[f FOTOENCUENTRO

lapenkiceas

Coalerereim

UTADEO  mmuren

Sl B i e ot Wiy LITEDS) i ol 015 Bwmes e M1

Sk Rein Faoufad o Mot ASAE, Tato- LEgeD deaddn 0 e gl e O
ey 1N TR sy e Bogord D0

Jorves 1] 4 gwtle OGp ., gty U ket e Possuastion (8 s T O
[SALELE - R
Lwes Carficasil

Evrriarer by e s’ e

ke ne deatradn red o v Bl Ao ple P e B 2 Tl eer m e
Lut Fremimse Bele o Losbur.

Wb ¢ Bl el S [ vl i srjron e e ot

Raagid Filas Dyt e

Prop o] Lrogpedid @ Rl ] piedls el [ DT LY. it TR
S Fuisle GHToa.

Hebra S b efegrile dr ks e Bogold ¢ orr wils 1T

ﬁl;:l @ Faculta

de Armes-ATAR

] v

Bunaylen pueig g ABa1e1s eipaA [e100S ‘ubisa@ olydeln ul isijeloads ejpawliinin

Camila Cruz



Multimedia specialist in Graphic Design, Social Media Strategy & Brand Marketing

Camila Cruz

IDENTITY #9
Foto Encuentro

I Portfolio 2025



IDENTITY #3

Malva Café

Logo and identity

This is what drives us.

It's a very simple way to express
our motivations and helps us
understand how the brand
develops graphically and uses
assertive and appropriate
language.

Malva is not just a space that
offers different services. It
becomes a space for cultural
expression, opening the doors to
art.

The brand adapts to the different
activities carried out under that
name and can also be practically
applied in any physical or digital
space.

It seeks to empower women and

support their artistic
development.

Portfolio 2025

- café & pub-.
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IDENTITY #3

Malva Café

abcedetohijlklmnopgrstuvwxyz
ABCDCFGHIIKENINOPORS TUVAWVXYZ
0123456789717 ...

olydeln ul asijernads elpaudinnin

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY/Z

012345678971L™ ;..
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Multimedia specialist in Graphic Design, Social Media Strategy & Brand Marketing

IDENTITY #3
Malva Café

Camila Cruz

' Portfolio 2025



IDENTITY #/]

Rostock PUB

Logo and identity

This influence is
reflected in the logo,
created with Gothic
characters and various
icons for the different
types of products
offered. The
establishment is
characterized by three
arches at the back of
the bar, a distinctive
feature illustrated in a
stamp that
accompanies the logo
and is used on some
special offers.

Portfolio 2025
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IDENTITY #/]

Rostock PUB

e COCTELES o
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MARKETING
COLLATERAL

Portfolio 2025

aO albright

INSTITUTE OF BUSIHESS & LANGUATGE
RTC: &5041 | CRICDS; 05553
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MARKETING
COLLATERAL

Albright institute
f

e

€O albright

Think right

d) albright

n AT AR b L

Think right

Portfolio 2025

—

albicgh

Geargin
Crammaeanos

lllustrations: Yeimy Sanchez

Kassani Disenho:
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SELECTED WORK

SOCIAT. MEDIA
DIGITAT PRODUCTS
PRESENTATIONS

Camila Cruz | The Blue Bath art- Portfolio 2025 ‘



SOCIAL
MEDIA

Kassani Diseino:
Instagram and LinkedIn

Planning and execution of:
e Strategy

e Content Creation

e Design

e Scheduling

e Posting

Portfolio 2025

<— kassanidiseno &L

Kassani Diseno

343 4,322 124

posts Totlowners Tolbowing

! mtr.bio/kKessanidizeno and 1 more

S0 ®1e - M, Bogota, Colombia

Follo.. ~ Message Contact

Froyectos Corporativo

[havio Biafilico

Kassani Disefio @

Furniture Design that enhances human
activities)

fome Fumnishings Manufacturing -

2 1-LUL Emphoyee

Y followers -

ﬂ Estebamn & 19 other conneciions work here

Home About Posts Jobs Peoplie

@ Images Videos Articles De

¥ td, i Cual espacio
educativo prefieres?
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SOCIAL
MEDIA

Kassani diseno:
Instagram
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https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/reel/CPBPgb5pNPY/?igsh=MTl0NTBwM3gyc3AxNw==
https://www.instagram.com/reel/CPBPgb5pNPY/?igsh=MTl0NTBwM3gyc3AxNw==
https://www.instagram.com/p/CK2QT9RFwZp/?igsh=MTk0MmE4ODc3ejIzeA%3D%3D
https://www.instagram.com/p/CK2QT9RFwZp/?igsh=MTk0MmE4ODc3ejIzeA%3D%3D

SOCIAL
MEDIA

Level Up Education
and Training
Academy

Planning and execution of:

e Strategy

e Content Creation
e Design

e Scheduling

e Posting

Portfolio 2025

¢ levelupeducatio..

Level Lip Education & Traini g
Academy
143 4132 200

posks followers following

Creating a stand-out education experience!
- 03617 m
£ hopp.bio/level-up-academy and 1 more
Followed by levelupacademy_japan
and 5 others

Message Apply now <8

B

3) DON'T STOP
SPEAKING

TP P

Lowerdl o precies regafarly sered sagage witk paar lriesth

You don’t have to be
perfect, just consistent
-

co=

C

il
e

—
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SOCIAL
MEDIA

Level Up Education
and Training
Academy

Portfolio 2025
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https://www.instagram.com/reel/CVjN2KTJJ9W/?igsh=MW1uZDIwc3NzYWEzZg%3D%3D
https://www.instagram.com/reel/DMHcPBDxIT9/?igsh=MWF6dHdzeWJldGhhZw==
https://www.instagram.com/reel/DF9MII8R1mf/?igsh=bTg4ajM4Z2ptZGI=
https://www.instagram.com/reel/DDs4nVLxjT9/?igsh=MXQ0ZzBqa3k3Mnh3cg==
https://www.instagram.com/reel/DMHcPBDxIT9/?igsh=MWF6dHdzeWJldGhhZw==
https://www.instagram.com/reel/DF9MII8R1mf/?igsh=bTg4ajM4Z2ptZGI=
https://www.instagram.com/reel/DDs4nVLxjT9/?igsh=MXQ0ZzBqa3k3Mnh3cg==

SOCIAL
MEDIA

Albright Institute

« Content Creation:
Photographer and
Videographer

e Design

e Scheduling

e Posting

Portfolio 2025

& albrightinst

Albright Institute
ookight 147 aTK

posts followers

r Albright Institute of I."Il siness and f mq Jage
aims to hF-t & g n':_El-L raticn, motivation
amnd drive for th

" linktr. Wr'HIbrighiinsl.il.ule and 1 more

Follo.. ~ Message Contact +R,

1 00

Halla k EALUASILNS aliEL AI0E

Eld o

RALibar R

A

CO albright

Tu'irnl;'rr;:we and
practice your English

f
4

CO albright

TALENT

HUNT » 2025

Reqgistrations closing

1 lth of September

For more infa 5
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SOCIAL
MEDIA

Albright Institute
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https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/reel/CrNWMLsp_Eu/?igsh=MTRib2IxeHhvYWs2MA%3D%3D
https://www.instagram.com/reel/CrNWMLsp_Eu/?igsh=MTRib2IxeHhvYWs2MA%3D%3D
https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/reel/CyVCZFjpiQL/?igsh=ejBuamQxdTJlOXFr
https://www.instagram.com/reel/CyVCZFjpiQL/?igsh=ejBuamQxdTJlOXFr
https://www.instagram.com/p/CHdh7ffJLCA/?igsh=dzdzc2JuczRjZW5m
https://www.instagram.com/reel/Cwo7NlRJ_9_/?igsh=MXBiNWFmYjMzM255cg%3D%3D
https://www.instagram.com/reel/Cwo7NlRJ_9_/?igsh=MXBiNWFmYjMzM255cg%3D%3D

DIGITAL
PRODUCTS

Kassani
Diseno:

Phiii

1t
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SELECTED WORK

- DITORIAL
DESIGN .

Camila Cruz | The Blue Bath art



CATALOGULES

Kassani Disenho:

The product catalogues of
Kassani Disefio S.A.S. are
organised around three
key market segments:

- Corporate spaces

- Educational environments
- Horeca (hotel, restaurant,
and café) areas

The guiding principle of
these catalogues is the
company's aspiration to be
more than a supplier of
products;

- Kassani Disefo SAS. aims
to be an authority in interior
design.

Each project is
meticulously conceived
from its inception, focusing
on:

- Enhancing the well-being
of individuals

- Providing suitable
furniture for various
environments.

Portfolio 2025

Corporativo

Educacion

Ambientes
dinamicos
aprendizaje
de alta
alidad.
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FANZINLE

Zines

Betrayed dreams,
unreachable aspirations,

apathy, self-centeredness,

and irritation...

A comparative fanzine
examining the torture
devices of the Inquisition
alongside the lives of
some Bogota residents,
who navigate their
existence amid
monotony and sorrow.

| have created unique
typography, digital
illustrations, and modified
photographs that
showcase my city.

Portfolio 2025
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BOOK-OBJECT

Personal book-object to
showcase various
projects. With the
concept of "Mail post,"

S0 MENSAJERA
| created a system of SOY DBENADDRA
stamps and stickers to
represent each project,
maintaining a unified
visual style while
incorporating
distinctive graphics for

each project:

Punayen puelg g ABa1eI1S BIPSIN |B100S ‘Ubisa diydeln Ul isijeioads eipawlinnin

Concept
Photography
Craphics
Diagramming o layout
Production

d
d
L
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SELECTED WORK

Camila Cruz | The Blue Bath art
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CE-EHOTOGRAPId
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Portraits of a
couple of friends
#00 iving in an oasis,
_howcasing their
ique
personalities in

|
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Multimedia specialist in Graphic Design, Social Media Strategy & Brand Marketing
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Multimedia specialist in Graphic Design, Social Media St
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SELECTED WORK

SIRATEGY AND

POSITIONING:

Camila Cruz | The Blue Bath art

EVENT
PLANNING
INF'T UFENCER
SIRATEGY &
XE.CUTION
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EVENT
PLANNING
INFLUENCER
STRATEGY &
EXECUTION

Developed the
seasonal influencer
strategy to drive
brand advocacy and
social proofing.

Executed on the
strategy, which
includes talent
discovery,
engagement,
briefing, content
reviews, product
seeding, planning
and execution of
intimate events and

performance analysis.

" Portfolio 2025

Kassani Diseno:
Intagram Live

-

kassanidiseno

View this post on Instagram

Other events
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La educacién del futuro:
| dosalia hacia ¢l 2030
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D
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INFLUENCER
CAMPAINGS

Kassani Diseno:
Digital campain

Planning and execution:

e Strategy

¢ Networking

¢ Content Creation

¢ Automation Strategy:
Before, during, and after
event

e Design

e Scheduling

¢ Direction

e Posting

Portfolio 2025

kassanidiseno

et Actiul | Soledat y Vince Berbegal | Future a la vista | Kassani

Futuro a la vista

s
Watch on 1B YouTuba .I"'

rmert.  Liliana Gutierrez | Futuro a la vista | Kassani

Llllana_

Arquitecta
Directora de proyectos
y socia de StudioSur

Futuro a la vista

Watch on (I8 VouTube

ACTIL

D

Copy link

Copy link

wert Rodrigo Torres | Futuro'a la vista | Kassani

Watch on £ YoaTube

rmart  Sygey Torres | Futuro a la vista | Kassani

Cantante
Comunicadora
social y periodista

Futuro a la vista

Kaccory

Watch on I YoaTube

Bunaylen pueig g ABa1e1s eipaA [e100S ‘ubisa@ olydeln ul isijeloads ejpawliinin

Copy link
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WEBINARS

Kassani Diseno:
Digital events

Planning and execution:
e Strategy

¢ Networking

+ Content Creation

e« Automation Strategy: Before,

during, and after event
¢ Design
e Scheduling
e Direction
e Posting

Portfolio 2025

Comparte con

®

e & & @& @ H "
. s » o« o Ciclodeeventos an‘iE

CONVERSATORIO

Relacion entre el
diseno de espacios y
la productividad laboral

Watch on IEBYoulube

mparie con Kassani- Esp

Comparte con ::: S

i D

_____ Ciclo de eventos online

Kassan

Ciclo de eventos

COMNFERENCIA

Digitalizando el aula

gg oficin ivos
- & &
o @
== @ @ @
Watch on B8 YouTube & Watch on B8 YouTube
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https://www.youtube.com/watch?v=5cyeLNkxuwk
https://www.youtube.com/watch?v=5cyeLNkxuwk

PRODUCT
L AUNCH

Kassani Diseno:
Digital events

Planning and execution:

Strategy
Networking
Content Creation

Automation Strategy: Before,

during, and after event
Design

Scheduling

Direction

Posting

Portfolio 2025

View this post on Instagram

Silla Albert | Kassani Diseno | Lanzamiento

Watch on I YouTube

(n

Copy link

SILLA ALBERT

Para ambientes de aprendizaje
flexibles que marcan la diferancia

Kassani Diseno
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https://www.instagram.com/tv/CVgipfgpWH6/?igsh=MWI0MG0wcDI5aXowZA%3D%3D

PRODUCT
L AUNCH

Kassani Disenho:

Portfolio 2025

The planning and coordination of the event have been a great challenge

We managed to experience a launch that allowed us to transform the way we understand
educational spaces in the country where we wanted to inspire creativity in training spaces to explore
all types of pedagogical models supporting human activities.

Using the Kassani facilities in Bogota, a tour has been built where we explain each step of the chair
process and the reason for it. It talks about the true needs and requirements of today's students while
thinking about the future. Designing for educational spaces is a challenge but through research,
experience, and the hunger to learn it is possible to deliver a product to empower students
throughout Colombia. (Renders created by Esteban Betancourt furnishing area at Kassani Diseno).

BunesyieN puelg g ABaiells eipain |B100S ‘ubisaq d1ydeldn Ul 1sije1oads elpawlilNiA
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PLERSONAL
PROICIT




THE BLUL
BATH

PROJL.CT:
COLLAGLE

Processing photography and
editorial archives to create collages
to express a new world of ideas.
Develop different assets and
products such as posters, stickers,
and social media content.
Exhibited and sold products on the
following:

¢ Immigration Museum for Cultural

Diversity Week (2025)
¢ Brunswick Music Festival (2025)
e Cachivachest Latin Market (2024)

INSTAGRAM: @ _thebluebath_

Portfolio 2025
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https://www.instagram.com/reel/DEcfac9zwZ6/?igsh=OWlncG1mMTJrcGs3
https://www.instagram.com/reel/DLxJ2kSzYwr/?igsh=eWVqd3lvN3FhaDk4
https://www.instagram.com/reel/DIBsgrCz2zt/?igsh=MTRtcDVoNTg4ODc2bA==
https://www.instagram.com/reel/DEcfac9zwZ6/?igsh=OWlncG1mMTJrcGs3
https://www.instagram.com/reel/DLxJ2kSzYwr/?igsh=eWVqd3lvN3FhaDk4
https://www.instagram.com/reel/DIBsgrCz2zt/?igsh=MTRtcDVoNTg4ODc2bA==

THANK YOU!

718

<(+61) 415 345 356> < mariaccp2022@gmail.com > < www.thebluebath.art >

Portfolio 2025
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